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Kudumbashree - State Poverty Eradication Mission

Job Title

State Programme Manager (Marketing)

Responsibilities

The SPM (Marketing) shall be responsible for supporting the COO
(Marketing) in developing and implementing marketing strategies
for Kudumbashree Products and Services.

He shall drive the marketing activities for Kudumbashree
Products along with the COO (Marketing).

He shall support COO (Marketing) in Kudumbashree brand
building and brand awareness creation, customer acquisition,
and revenue growth through effective marketing initiatives,
market research including market trend analysis, and
collaboration with cross-functional teams.

SPM (Marketing) shall support COO (Marketing) in all the
Marketing related activities in Kudumbashree including activities
for popularising Kudumbashree Products.

Qualification Requirements

Masters Degree in Business Administration with Specialisation in
Marketing or Rural Marketing from a reputed institute.

Experience Requirements

More than 7 years of experience in marketing, with at least 5
years in a managerial role.

The candidates should have exposure in developing and
implementing marketing strategies preferably for products of
rural entrepreneurs/artisans. He should also have exposure in
leading marketing and branding/brand building/brand positioning
activities. Exposure to digital marketing and implementing
innovative techniques for popularising products will be an added
advantage.




